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'With the triple-whammy of the AMC Quiz Night

followed just days later by our March drinks and
then Adelaides anmual MAD MARCH™ we thought the
Best way to keep that momentum going was putting our
April drinks the night before some little awards thing.

%0 come get your geiak networking
on, and join us for an easy-going,
triendly drink amongst your

nice industry peers.

TIME/DATE: 6pm, Tuesday T April 2003

Think of it as the pre-party to their post-party - with
dinner and gold stars in-between for the good children.

PLACE: The Lion Hotel
161 Melbourne Street
North Adelaide

Complimentary for members.
Non-members or cheap-skates,
sign-up on the night.

THE DEAL:

THIS NONTH'S IRING

THE NICE PECPLE AT

The Adelaide Review and Rip It Up Publishing merged in 2007 to form Adelaide’ second largest print media house.
Targetting demographic niches, the group publishes the monthly Adelaide Review (now celebrating 25 years), weekly
entertainment bible Rip It Up (which published its 1,000th edition last year), fortnightly club mag Onion and quarterly
national fashion title Attitude. The team has also heen busy during Mad March publishing The Adelaide Fix, the free
ouide to the city's festival month.
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As usual the turn-out for the quiz night was huge. And with
working aircon at The Kings this year, everyone was a
winner! Bat some won more than others, §0 congratulations to:

1st- im://pressive
nd - Adcorp
8rd - Channel Seven

Tune in next year to see if im://press.ive retain their crown or
fall from grace in a blazing display of fail.




