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u Know summer's over when the clocKs change, you

leave for workK in the dark and come home in the dark.
But it's the rain that's the dead give-awayl

So stay warm and dry while you wet your whistle and do a bit of
networKing amongst your industry peers. Or just talk to the people
you Know before the tab runs out. Same difference really.

TIML/DATE: G, Tuesday 12 May 2009
THE DEAL:

C omplimenlary for membels.
Non-mexn[)efs, Sign—up on The niglf[ (@25)

THE TTACE:

LATE  Due toa double-booking at The Lion Hotel, yve’re moying
1  VENUE this month’s drinks to THE KINGS, _35'7 King William Road
CHANGE (je the same place we had the quiz night).

In existence for over 11 years the club is managed by an elected
committee of industry volunteers. A not-for-profit club, our purpose
is to facilitate communication and networking between media and
associated industry professionals.
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magazines

Established in 1982 with the merger
of three of South Australia’s largest
media representation companies,

HWR MEDIA & COMMUNICATIONS

offers an entire portfolio of
communications services — from
international media representation to
custom publishing to web development

ACP MAGAZINES publishes over 85 titles
in Australia which sell nearly 114 million

individual copies each year. They include some
of the longest-running and most successful
mastheads such as The Australian Women’s
Weekly, Woman’s Day, Dolly, NW, TV Week,
Cleo, Cosmopolitan, Madison, Australian House
& Garden, Zoo Weekly, Wheels and Ralph.

—

and email permission marketing
campaigns, from both their
Adelaide and Perth offices.



