THE INAUGURAL
ADVERTISER/

ADELAIDE MEDIA CLUB
BOWLING NIGHT

K
Al

ame’

adelaidemediaclub

SEPTEMBER
DRINKS

We're proud to say that the Friday drinks continue to be a

huge success so we hope to see you all at The Kings on Friday
4 September for the usual networking with your industry peers
as you enjoy a beer or wine and get your weekend started.

DATE: Friday 4 Sept 2009
TIME: From 6pm
PLACE: The Kings, 357 King William Street Adelaide

THE DEAL: Complimentary for members
Non-members, sign-up details below

’ One of Australia’s top 3 media agencies and
THIS M 0 NTH S D R I N KS the largest media investor in the world, OMD
BRUUGHT TU YUU BY has a unique approach to their work in a highly
competitive market. Founded on the Power of
o M D Ideas, OMD delivers competitive advantage in

media communications through innovation and
INSIGHTS ¢ IDEAS ¢ RESULTS  focused execution.

Yet again the annual AMC bowling night was a big hit.
This year saw the inaugural Advertiser/Adelaide Media
Club Bowling Night trophy up for grabs, with the crowing
glory being awarded to ICEBERG (St Peters Berg team),
congratulations!

Second place was 0'KEEFFE MEDIA, and third was ICEBERG
(Scorching The Dave Lanes team). Well done to everyone
and we hope you had a ball! first place: ICEBERG

Honourahble mention goes to the Fancy Dress winners MEDIACOM and their Mediacomfie team
in matching Snuggies — everyone was quite jealous! (For anyone not familiar with the internet
phenomenon, you might want to Google “Snuggie” and watch the infomercial.)

See all the team photos online at www.adelaidemediaclub.com.au

In existence for over 10 years the club is managed by an elected committee of industry
volunteers. A not-for-profit club, our purpose is to facilitate communication and networking
between media and associated industry professionals.

Annual membership fee is $25 [valid Jan-Dec]
Contact Sarah [SarahMcMonnies@eyecorp.com]

www.adelaidemediaclub.com.au



